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@PROPERTIES JOB SUMMARY

| started with @properties as a video coordinator - overseeing their listing video program.
Within three months, | automated 75% of my original job description by creating automated
journeys via integrations of Zapier, Slack, Google Docs, Youtube, and Facebook. Shortly
after, | hired and trained an intern to do the other 25%. This allowed me to take on different
tasks such as:
e Recommended strategies and built out video ad campaigns for brokers to run via social
media. These increased showings and sell rates.
e Managed 10+ Freelance Videographers, Photographers, and Copy Writers.
e Helped the programming team create new digital marketing tools for our brokers.
e Taught brokers weekly classes on best practices on using social media organically and
paid across all platforms.
e Assisted communications director through blog writing and keyword research to increase
@'s SEO results.
e A/B Testing and content creation for email campaigns sent out to over 2 million people.
e Joining the @ corporate branding team for video curation and working directly with our
CMO and Founders on videos streamed hundreds of thousands of times.
| will be forever grateful for @properties, especially Natasha Patla, @'s CMO, for trusting me
to wear so many hats within the marketing department. This set me up for success in my
next adventure.




MARKETING COLLATERAL
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Have More Time
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How much does it cost?
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GROW YOUR BUSINESS THIS SEASON

GENERATE REFERRALS
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client appreciation program
JULY 2019

BACK BY POPULAR DEMAND!

R R R R R

Homes

F'inishes & Feature

U

Development and Listing Brochures
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Client Appreciation Program
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a guide to CHICAGO
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Neighborhood Guides

LUXURY MAILER PROGRAM

BE THE EMVY OF THE HEISHESRHOOD
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Direct Mail



WEB DESIGN & MANAGEMENT
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QUICK SEARCH FIND A HOME SELL A HOME FIND AN AGEMNT Advanced Search

atproperties.com



SOCIAL MEDIA MARKETING

celebrate every day
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Coldwell Banker Realty

LEADER -
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@properties
@atproperties - Real Estate Agent & Contact Us
7 atproperties.com
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SOCIAL MEDIA CLASSES PAID CAMPAIGNS



EMAIL MARKETING

Thaddeus Wong

properties W end

EMAIL ME | |BIO & LISTINGS
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The Reality of Reality TV

From house hunting to removating, remodeling and flipping, there's an HGTY show - or three - for eveary fype of real estate interest
fhese days.

The cable network has hooked viewers with jaw-dropping house fransformmations and seemingly effortless home searches. 3o, it's no
waonder why peopla have heightened expactations when it comes to what thay want in o homa and how to make it happen. But the
realty 5 that many of thesa shows, as enfertaining as they are. arent ahways all that realishc. Here are a few commen
misconcepilons:

* Buying a heme b a qulck process: Very faw buyers find their dream home in a matter of days. And while it might seem ke
your road fo homeownership 5 done once you sign the confract, there are several loose ands to fie up before closing the
sale. Your broker wil guide you through the entire process fo protect youwr best inferesis and helo ensure evanything goes
sroothby.

* Fodng up a home |s simple: Fizar-uppers provide an opporunity for hemeowners to get into o home, maka it their own and
build equity. lust keap in mind thare's mare to the renovation process than you see on TV, such as obiaining parmits, and the
firneline i=n't as fast as it seems.

* |t's easy lo moke money fllpplng: Enocking down walls and making big money En't as simple as it looks on TV, Not every
howsa makes a good flip, and to make a profit, you hove to be plugged inte the market and have an understanding of
pricing and home frends on a hyperdocal kevel. It's all about finding the night house, in the right location, at the rght firme, for
the fight price.

‘whether you're a first-fire buyer or a seasoned homeowner, it's important to have expert guidance. If you're thinking about making a
mowva of locking fo renovate, I'm here to help and have a trusted nebwark of attomeys, lenders and confractors o make the process
more seamless.

MONTHLY EXTERNAL NEWSLETTER

Goes out to over 1 million people around the midwest

MARCH 2019
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(c0 properties

2.0
:oop on dozens of local
rew neighborhood

1enitias and maore, - po—
mpse into the lifestyle .
iin the area. Pickup a

ask!

After another adventure, our intrepid heroes Mike and Thad jump into their 4 Lights, Camera, Action!
autormobile to run some errands. But little do they know that danger lurks ahead... §  Didyou know 73% of homeowners say they

are maore likely to list with an agent who
Click the video above to see how it all unfolds in "The Road to Danger.” provides video? According to MAR its trus, and
that's why our in-house production team films,
edits and distributes professional videos that
make your listings look amazing. Click
here for details, and order here through your

property folder's marketing checklist.
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WEST LOOP

LUXURY MAILER PROGRAM

BE THE EMWY OF THE HEIGHEORHOOD

Intreducing EVEQ West Loop pE—
Thie \West Loop is hot - and it's cnly getting
hotter. @properties is exdted to represent
EVEQ West Loop. a new five-story
condominium development at the comer of
Bishop and Madison. With prices starting in
the low $700s, the building offers three- and
four-bedroom plans with luxury finishes and

large terraces.

Luxury Mailer Program

Spread the word about your luxury listing with
our brand-new luxury mailer program. For
$375 per listing, well mail a hardcover |uzury
brochure aleng with @ personalized note to 25
neighbors with a home value of $1 million+.

MONTHLY INTERNAL NEWSLETTER

Internal news and insights sent monthly to 3,000+ Staff & Brokers



VIDEO MARKETING

900 N LAKE SHORE DR

Streeterville
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SHOWCASING BEAUTIFUL LISTINGS SPRING MARKET AGENT HYPE VIDEO
| oversaw the listing video program - coordinating dozens of Created the concept, casted, directed and produced a video
videographers and editors, as well as publishing them to get agents hyped for the 2019 spring market - this was
organically and as paid ads released the Friday before Superbowl! Sunday

Patti Korus-Falk|East Lincoln Park
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MARKET ANALYSIS AND INSIGHTS EVENT VIDEO - SENTIMENTAL
| produced, directed, and scripted this entire web-series as well Created this video for an event where agents win a Rolex if
as built the website to host the videos and sent them out to they have more than $10 Million in sales that year

thousands of viewers


https://youtu.be/NqMu3HMdnkw
https://youtu.be/zxq2eIEDho0
https://www.atproperties.com/at-the-market
https://youtu.be/ur4xALAx7WU

